
HOW AMERICANS ARE
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FOR THE HOLIDAY SEASON
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Whether it’s gift shopping, gatherings with loved ones, or other festivities, many 
Americans are assessing their budgets and how they will spend this holiday season.

In describing their 2020 holiday budget:

When thinking about their spending for the 2020 holiday season:

34% of Americans ranked  
spending money as the  
most stressful factor, over 
organizing gatherings and gift shopping

37%  
of Americans anticipate   

spending less compared to 2019

Regions Next Step is a financial education and wellness program designed to help make life better. 
No matter your financial goals or stage in life, we’re here to help you move your life forward.

Visit Regions.com/NextStepHoliday for more tips and resources on planning, budgeting and 
saving for the holidays.

Learn more about the survey results here.

18%
16%

Melting Snowman:
Don’t have a budget,  
but plan to create one

Building a Snow Fort:
Have a budget that  
needs to be adjusted

14% Cheerful & Bright:
Fully prepared  
with a formal budget

https://www.regions.com/nextstep
https://www.regions.com/nextstepholiday

